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‘Working together as Allies for a more
inclusive travel and tourism sector’
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INTRODUCTION

As Women in Travel CIC approaches its 10-year
milestone, we’'re entering an exciting new phase of
growth and impact. Our women-led tours and social
impact programmes are gaining momentum, and
we see a clear opportunity to expand pathways for
underserved women while ensuring Llong-term
sustainability for the organisation.

We’re refreshing our programmes to maximise
impact and ensure our partners benefit fully from
our work fostering inclusion in the travel industry.
Through Allyship, the Tour Guiding Academy, and
IWTTF, we empower women with training,
confidence, and economic opportunities.

If you have supported us before, we'd be thrilled
for you to renew your commitment to inclusion; if
you are new, there is no better time to join us on
this journey — let’s grow stronger, together.
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PARTNER WITH
US TO MAKE A
TANGIBLE
DIFFERENCE

o Collaborate to grow programmes &
international reach

e Step into mentoring roles and support
women's professional growth

e Align corporate values with measurable
social impact




ANNUAL CORPORATE

PACKAGES

BRONZE
£4,000

(3,500 FOR
RETURNING ALLIES)




Package

Bronze

Silver

Gold

Mentorship (open

Social Impact . Training /
. to all senior .
(Bursaries) Allyship
colleagues)
2 x 90-min

TGA on-line x 2

sessions for up
Mentee place x 1

to 12 colleagues

2 mentor places

2 x 90-min
sessions for up
to 12 colleagues

TGA in-person x 1

4 mentor places
Mentee place x 2

2 x 90-min
sessions for up
to 12 colleagues

TGA in-person x2

6 mentor places
Mentee places x3

BENEFITS AT A GLANCE

IWTTF Tickets Tour Access

1 tour forup to 5

1 ticket
colleagues
. 1 tour for up to 7
3 tickets P
colleagues
. 1 tour for up to
4 tickets

10 colleagues
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IWWTF GULF & EUROPE

Created for DiamondAir International by
Women in Travel CIC
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